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PEYEBOE BO3JEMICTBHUE B AHIJIOSI3LIYHOM JIEJTOBOM
JTNCKYPCE

Annomayus. B npoyecce peuesoz2o 63aumo0eiicmeus UCnoab3yI0mces pasHooopasHsie Qopmsl 6030eicmeus —
ybesicoeHue, NPUHYICOeHUe, 8HYULeHUe, 1eChb, IMOYUOHAIbHbIEe NPU3blesl U m.0. Buodwvl 63aumodeticmauii noopasoe-
JIAIOMCA HA NOJONCUMENbHBIE U OMPUYamenbHyle, m.e. Had CHOCODCMEYIoWUe UlU NPEenImcmeylouue co8MecmHoll
oesamenbHOCmiL.

Knrwuessie cnosa: peuesoe o3zoelicmaue, 0e1080U OUCKYPC, peuegoe nogedetie, 0elo8oli ImuKen, peyegvle
MAKMUKU.

UYesoBEKOM B OTHOIICHHH YEJIOBEKA HMCIOJIB3YETCS OIPOMHOE KOJMYECTBO Pa3HOOOPA3HBIX (OpM,
BUJIOB U CITOCOOOB PEUEBOr0 BO3/CHCTBUS — yOCKICHHE, IPUHYKICHUE, BHYIICHHE, JIECTh, & TAKXKE METO-
JIOB U IPHEMOB, TEXHHUK M TEXHOJIOTUI peueBoro Bo3eiictBus. LlenecooOpa3HOCTh M MPOAYKTUBHOCTD €T0
3aBUCHUT OT BbIOOpA aJICKBATHOM CTPATETUH, TAKTHKH W TOYHON MX HMHCTPYMEHTOBKH B aOCOJIOTHO KOH-
KPETHBIX 00cTOosATENbCTBaX. OCc000 MPUHIMITHATLHOE 3HAUCHHE MPUOOPETAeT 3HAHUE 3aKOHOB U BIIAJICHUC
NPaKTUYECKUMH METO/IaMH OPraHU3allMK PEYEeBOT0 BO3ACHCTBHS B 00JIaCTH JI€IOBOIO AUCKypca [2].

CoBpeMeHHAas! pUTOPUKA PACCMATPUBACT CIICAYIOIINE CUTYAIIMH B3aUMOICHCTBHS KOMMYHHKAHTOB:

— HEMOCPEICTBEHHOE, ITPU PAa3roBOPE JUIIOM K JIHILY;

— ONOCPEZIOBAaHHOE, TIPU BBHICTYIUICHUU B 3JIEKTPOHHBIX U reyaTHbix CMU.

BozzelicTBys Ipyr Ha qpyra B Mpoliecce KOMMYHHUKAIIMK, KOMMYHHKATOPBI PEaH3YIOT CBOU IIEIH,
3agaud W xenanus [3]. B mpouecce opranuzanuy 11anoroB M MOJWIOTOB NPUMEHSIOTCS Pa3iuuHbIC TaK-
THUKHU PEYEBOTO MOBEJCHUSI COOCCETHUKOB, MPOSIBIISIOTCS MX POJIHM M MO3UIKHK B pasroBope [4]. [Ipu aTom
pa3pabaThIBAIOTCS] TEXHUKU MAHUITYJIMPOBAHUS COOCCETHUKOM, TAKHE, HAIIPUMEp, KaK:

— 3aIlyTUBaHUE:

- We’d be happy to offer you a discount of 5 per cent on your next booking.

- Actually I had a rather higher figure in mind. My company can get 5 per cent from your main
competitor any time. I would consider guaranteeing you my bookings for those trips if you were to offer a
more substantial discount.

— yBeIllEBaHHE:

- Good, well I think we should be able to help you. As you probably know, we re one of the largest
producers of titanium dioxide in Europe. We're also the most geographically diverse, with plants in the
UK, Holland and Spain, as well as Italy. We recently purchased a small producer in Ohio so we shall
soon be in position to service the US market too.

- As you know, many of our methods of training are very specific to us, and are a feature of the
Clark-Maxwell approach. Therefore we propose that the trainers in the new company should, at least ini-
tially, all be from the British company.

— BBEJICHHE B 3201y KIICHUE:

- We’d recently acquired two factories in Spain and Portugal, and these, together with our existing
plans, give us a good base for further market expansion. We're interested in talking to suppliers who have
the capacity to support and service us in these areas.
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- Many of our clients are multinational, they’re used to doing business with us under the name
Clark-Maxwell. Therefore we propose that the new company in France should also have the name Clark-
Maxwell.

— IpUMaHNBaHHE:

- We’d be happy to start with looking at your situation and your needs.

- We think that you are the right kind of company to discuss these needs with.

— JIECTB:

- Indeed, we’d also be very interested in visiting your factory at an early stage of the proceedings,
if possible.

-We're really interested in getting some advice on special promotional offers.

— OMOIIMOHAIILHBIE TIPU3BIBBI:

- I propose that we offer the job to Edward Smyth — he’s been with us for 15 years now and knows
the company very well.

- You can’t be serious! This job needs someone with ideas and creativity.

HMeHHO Takoro poja TeXHHKH, IPUMEHSIEMbIE B JIEIIOBOM OOIIEHUH, W MPUEMBbI MTPOTHBOCTOSHHS
UM SIBJISIIOTCSI HEOOXOAMMBIMU 3HAHUAMH AJIS1 KQXKJIOTO JEJIOBOTO YEJIOBEKa, KOTOPOMY B CHITy CBOEH Mpo-
(deccnoHaNbHON ICATETFHOCTH PUXOIUTCS yUaCTBOBATh B YCTHOM KOMMYHHKAIIUH.

Cucrema QaxTopoB, BIUSIOMNX HAa (HOPMUPOBAHUE MEKITMYHOCTHBIX OTHOIICHHH, BKIIFOYAET B ce0s
CIIEAYIOIINE XapaKTEPUCTHKH, WIIH 0COOCHHOCTH JIMYHOCTHU: TeHAEPHbIE, BO3PACTHBIE, HALIMOHAIBHEIE, Pe-
JUTHO3HBIE, TPO(heCCHOHANTBHBIE, COIUATbHBIC, CEMAaHTUICCKUE, TICHXUUSCKAE U T.11. [1]

Ilo moBoty CTPYKTYpPHI B3aUMOJICHCTBHS KaK OJTHOTO M3 ACIIEKTOB OOIICHHUS CYIIECTBYET HECKOIBKO
MOJIXO/IOB.

1. [Tonxom B paMKax TEOpUU COLMAIBLHOTO NAeicTBUS M. Bebepa, pemasimeit 3a1aqy moucKa JOMHU-
HUPYIOMUX (PaKTOPOB MOTHBAIMU JACHCTBUN BO B3aUMOJICHCTBHH, TJIe MX CHUCTEMa CKJIaJIbIBACTCS U3 aK-
TOB, CX€Ma KOTOPBIX CIEeAYIOIas: JesiTeNb; APYTOi; HOPMBI; ICHHOCTH; CUTYalHs.

2. lloaxon, OMMCHIBAIOMIMK CTPYKTYpPY B3aWMOJEHCTBHS Yepe3 CTYNEHH €ro pa3BUTHS, KOTOpas
pacuieHssa JICHCTBUS HE Ha aKThl, @ HAa CTaJIUH, TJE IOCIEIOBATEIbHO OCYIIECTBISIOTCS CIEIyIOIINe
JIEUCTBUS: IPOCTPAHCTBEHHBIM KOHTAKT; ICUXUYECKUI KOHTAKT; COLUAJIbHBIA KOHTAKT; B3aUMOJECHCTBUE;
COLIMAIIbHOE OTHOIIICHHE.

3. llogxon, mpeacTaBiIeHHBIH TPAH3aKTHBIM aHAJIM30M, IPEUIAraloIMM PEryIMpOBaHuE ACHCTBUH C
YUYETOM XapaKTepa CUTyaluil U B3aUMOJEHUCTBUS, /1€ KaXK/Ibli yUaCTHUK B3aUMOJICUCTBUS 3aHUMAET OJHY
M3 TpeX MO3WIUI C XapaKTepHOW NJIsi Hee CTpaTerHueil B3anMOJIEHCTBHS: POAMTENH; B3POCIBIN; peOeHOK
[2].

Takum 00pa3om, 0 MPOAYKTHBHOCTH B3aMMOJEHCTBHSI MOXKHO TOBOPUTH TOTJ/IA, KOTJIA TPAH3aKLIUU
HOCSAT KOMIUIEMEHTAPHBIN, B3aUMO/IOTIOHAIONININ XapaKTep; YYaCTHUKHA OOIIEHHS aJeKBAaTHO MOHUMAIOT
CUTYaIUIO; aJeKBAaTHO JEHCTBYIOT B paMKax cuTyaruu. CTHIN B3aUMOJCHCTBUS BKIIOYAIOT: O(UIIHAIIb-
HBIE€ COOBITHS, CITydaiiHble BCTpeUH, (OpMaIbHBIE KOHTAKTHI; WIIM PUTYaJIbl, TOTYPUTYaJIbl U UTPHI [5].

Crunm geficTBUil creruUYHBl B 3aBHCHMOCTH OT CHUTYaIldH U Pa3/eNsaIoTCs Ha CIEIyIoIne TPH
OCHOBHBIX:

1) puTyaJbHBIN, ONIPENEISIOINIACS KyIbTYpPO:

— How do you do? I'm Margareta Sandstorm. I'm responsible for sales over here in the Stockholm
area.

— How do you do, Mrs. Sandstorm? It’s nice to meet you.

— Nice to meet you too.

2) MaHUMYJIATUBHBIHN, IPEAIOaralouii ICUX0JI0rHUecKoe BO3IeHCTBHE:

— Frankly, I don’t think there’s any point in us continuing with this discussion. There are lots of
other people out there offering exactly the same service as you and at much better prices. Either you give
me ten per cent, or I taking my business elsewhere. Am I making myself clear?
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3) TYMaHUCTHYECKUI, UMEIOIIHIA Pa3BUBAIOIIHNIA XapaKTep:

— Are there any questions you want to ask us?

— Well, this is a new post. We re not quite sure which department it will be in.

— The thing is, [ see my career developing more towards marketing.

Bunb! B3auMOelCTBUN B COOTBETCTBHU C PA3HBIMU MOAXOAAMM IOAPA3ICIOTCS Yallle BCETro I0
3HAKy Ha IOJIOXKHTENbHBIC H OTPHIATEIbHBIC, T.€. HAa CIOCOOCTBYIOIINE MIIH TPETSITCTBYIONIHE COBMECT-
HOU AeATeNbHOCTH. THIIONOrus B3aMMOJCHCTBUS B KOHTEKCTE JEIOBOrO OOIIECHHs ObLIa mpeasioxeHa P.
Beiincom, KOoTOpBIH cBesl Bce 00pa3iibl B3aUMOACUCTBHI B KATEIOPUH U BBIACIHI YEThIpe 00IacTH, B KO-
TOPBIX (PUKCUPOBAIHCH MPOSBICHUS TPYTIIOBOH e TENFHOCTH:

1) MO3UTHBHBIX SMOLUH (CONHUIAPHOCTD, CHITHE HAMPSKEHHS, COTJIACHUE):

- Could I have a quick word with you? There was something that I wanted to ask you about. I don’t
want to say anything about this officially yet — this is just between you and me — but...

- But you think it’s time you moved on and you re applying for another job.

- Well, yes. How did you know? Anyway, could I ask you a favour? Can I give your name as a refer-
ee?

- Is everything all right?

- Fine, thanks! Actually, to be honest, I'm a bit worried about the aptitude test tomorrow.

- You don’t need to worry. I'm sure it’ll go well. I mean, the first part is just recognising shapes.

2) peuienus npodnem (peanokeHue, MHEHUE, OPUCHTAIINS );
3) moctaHOBKH MpobiieM (mpockba 06 uHpopmanmy, mpockda BICKa3aTh MHEHHE, Tpock0a 00 ykasa-
HUH)

- Come in, Miss Barbero. I've got a little job for you this week. I see from you file that you've or-
ganised various events in the past — sales conferences, exhibitions, things like that?

- Yes, I have.

- Good. So 1'd like you to make the arrangements for the conference of the machine manufacturers.

4) HeraTHBHBIX SMOIIMH (Hecoriacue, Co3JaHue HAIIPSHKEHHOCTH, JICMOHCTPAIUSI aHTArOHU3Ma)

- It’s your holiday dates. You know everyone wants the first two weeks in August, and everyone else
has young children. I really can’t let you have those two weeks, two years in a row. Wouldn’t you like to
go in June instead?

- No way. [ can’t. We've already booked our holiday.

- Look, I don’t know what you're getting at here, but if there’ve been complaints about my work
then I'd like to know what they are and who’s making them.

Jlns BEISBIICHUST MEXaHU3Ma B3aUMOJICHCTBHS CJIEIYeT ONpeAelUTh, KaKuM 00pa3oM HaMepeHus,
MOTHUBBI U YCTAaHOBKH YYaCTHHKOB COUYETAIOTCS MeIy COOOH M KaK OHHM MPOSBISIOTCS MPH HPUHITHU UMH
pelIeHuil, 9To B KOHEYHOM UTOTE CBOJUTCS K BOTIPOCY O MPUHIHIAX (GOPMHUPOBAHHS 00pasa mapTHepa 1mo
OOIICHHIO U B3aMMO/ICHICTBHIO.
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Anomauin: YV npoyeci M08neHHEBOI 63aEMOOTT BUKOPUCHOBYIOMbCA PIZHOMAHIMHI (hopmu 6NIU8Y — NepeKo-
HAMHA, NPUMYC, HABIIOBANHS, J1eCmowyi, eMOYilini 3akauku i m.0. Buou 63acmoditl nodinaiomuvcs Ha NO3UMUGHi i He-
2amueHi, mobmo Ha mi, wo abo cnpusiomMb 00 NEPEUUKOONCAIOMb CRIIbHIL OISLIbHOCMI.

Knrwuosi cnosa: mosnennesuil 6naus, 0i108uUll OUCKYPC, MOBLEHHEBA NOBEOIHKA, OLN08ULl emuKem, MOBLeHHEBI

MAaxKmuKku.

Natalia N. Shkvorchenko. Speech Influence in English Business Discourse. — Article.

Summary: In the process of verbal interaction various forms of influence are used — persuasion, compulsion,
suggestion, flattery, emotional appeals etc. The kinds of such interactions are divided into positive and negative
ones, i.e. to facilitate or hinder the co-operation.

Key words: speech influence, business discourse, verbal behavior, business etiquette, speech tactics.
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