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Andrey I. Izotov. Church Slavonic in Modern Liturgy, or Remembering “Trilingual Heresy”. – Article.  
Summary. The present article attempts to disprove two popular myths: A myth about incomprehensibility of 

Modern Church Slavonic to believers in comparison with Old Church Slavonic and a myth about presumably wicked 
motivations of those who object to translating sacred texts into vernacular. 
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 811.111:659.1:314.93  

 . , 
     ,  

  , 
 . ,  

 
      

   
 

.      ,    -
        .   -

   ,   ,   .   -
        . 

 :  , , ,   , , 
,  . 



  

251 
 

     
 .   ,     

  ,    .   -
  ,     (     ) 

  , ,        ,  
     .      
  ,        , 

, , -  ,   -
, .           -
     .    ,   

  ,  ,      [1]. 
         -

  .  
          -

,       .  , -
   ,    : «Time», «People»  «Newsweek»    

    ;     .  
       ( -

, , ),     .  
         , 

         .  
    . ,  –    

      , ,   
    . ,       
,            
,      .     , -

      .  ,    
 ,     ,     

   ,    ,   
     [2, . 23].  

     –    -
,  ,       ,   

        [3].  -
     ,   –    -

,      ,  -
       (    ) [4, . 

198].  
      . .   -

  ,       ,  , 
  - .  -     

  ,      -
    [5, . 8; 6].    .    

.      .      -
       :  (  ), -

 ,      [7, . 59]. M.      -
      ,  : ,  -
,  ,     [1, . 55]. .      -

  [8]. .        « - »   -
 « - » («  ») [9].  



  

252 
 

   .     
      , , ,  . . .  -

 20        : make, get, give, 
have, see, buy, come, go, know, keep, look, need, love, use, feel, like, choose, take, start, taste [7, . 20]. 

: 1. We’ll make this quick. (Hertz Car Return); 2. Get great coverage that’s so weightless and 
water-fresh. (ALMAY); 3. All you need is a taste for adventure. (Millstone Coffee); 4. Don’t have much of 
a personality? Buy one. (Honda Motor).      ,  -

  ,            -
    [ ].   ,   -

,      .    -
 : new, good/better/best, fresh, free, delicious, sure, full, clean, wonderful, special, crisp, re-

al, fine, great, safe, rich.         -
   ,      .  , -

    ,  ,   -
   . : 1. Nothing comes closer to home. (Vegetable and Chicken 

Pasta Bake); 2. Think Lysol is the best disinfecting spray. (Disinfecting Spray); 3. The world’s coolest 
CDs aren’t made in New York, London or L.A. They are made in my apartment. (Philips CD Recorder); 4. 
The Compaq Armada family is lighter, with new rounded edges for easier packing. (Compaq) [10].  

  , .    , «  »,    
( )   : , ,    

  [7, . 25–27].      . 
  ,     «   » [7, . 

175].         (   
   ).  ,  ,    -

          [10]. 
,      , « , -

,            
            
 .    ,     -

   ,     -
  .  ,      , 

,   » [10].     -
     ,   fresh, crispy,  soft,  

,   : ,   .      
,    .        

         
:   audible, visible, high-volume, high-speed,  . . 

 1980          .   
,  ,         -   

,            -
.            

: T  (4),  (12),  (3),  (6)    (5). 
   ,       

 ,      . «...  -
        . ...  ...  

    – , ,   » [4, . 195–196].   
           -

  ,   , 115   468   , -



  

253 
 

     .        -
, : buy, pay, book, order, contact, call, phone [4, . 200–212]. 

           
 .   , «...  ,   

   (NOW) ,  ,    
   ,     .    

          -
          » [2, . 767]. 

 ,        -
    .    - ,    

        -  . 
   ,       – -

  .   , , ,    
       .    -

        .   
,    , «…        

        (3,6 ),  8,4  -
 .   ,    ,     

     ,     -
   .   ,      

   ,      » [2, . 767–768]. 
.   ,        -

   ,      –  -
      /     -
   .       / ; 
     /    / ;   
,  (   )  ; , ,  

 ,    – . .   . 
    .      

      ( , , ,   
   ),    .    -

 «…    ,    ,    , 
        ,    ,    -

    .      -
     -    -

 , ,      .  , 
   ,          , 

    . ,  ,   MS  Working 
Woman         .    -

,   ,       -
      » [2, . 769–770]. 

  
 

1. Toolan M. The Language of Press Advertising / Michael Toolan // In G. Ghadessy, ed., “Registers of Written 
English: Situational Factors and Linguistic Features”. – London: Pinter, 1988. – P. 52–65. 

2. Belch G. E., Belch M. A. Advertising and Promotion: An integrated Marketing Communications Perspective 
/ George E. Belch and Michael A. Belch. – [6th ed.]. – Irwin: McGraw-Hill Companies, 2003. – 819 p. 

3. Ambreen N. E-print Media Advertisements in Pakistan / Nasir Ambreen // Elixir Literature 62 (2013) 17849-
17854. – Access mode: http://ru.scribd.com/doc/205593607/e-Print-Media 



  

254 
 

4. Patpong P. Thai Persuasive Discourse: A Systemic Functional Approach to an Analysis of Amulet Adver-
tisements / Pattama Patpong // Revista Alicantina de Estudios Ingleses. 22 (2009): P.195–217. – Access 
mode: http://rua.ua.es/dspace/bitstream/10045/13821/1/RAEI_22_13.pdf 

5. Halliday M.A.K. Systematic Background /Michael A.K. Halliday // In J.D. Benson and W. Greaves, eds., 
“Systematic Perspectives on Discourse”. Vol. 1. – Norwood, NJ: Ablex, 1985. – P. 1–15. 

6. Halliday M.A.K. Grammar and Daily Life / Michael A.K. Halliday // Functional Approaches to Language, 
Culture and Cognition: Papers in Honor of Sydney M. Lamb. – Amsterdam: John Benjamins, 2000. – P. 
221–237. 

7. Leech G.N. English in Advertising: Linguistic study of Advertising In Great Britain /Geoffrey Leech. – Lon-
don: Longmans, 1966. – 210 p. 

8. Cook Guy The Discourse of Advertising. – New York: Routledges, 1996. – 217 p. – Access mode: 
http://applij.oxfordjournals.org/content/17/1/127.extract 

9. Fries P.H. Information Flow in Written Advertising /Peter H. Fries // In James Alatis, ed., “Language, Com-
munication and Social Meaning”. – Washington, D.C.: Georgetown University Press, 1993. – P. 336–352.  

10. An Analysis of Language Features in English Advertisements. – Electronic Resource. – Access mode: 
http://www.lunwendata.com/thesis/2005/9880.html 

 

. .        . – . 
.      ,    -

   (    )      . -
     ,   ,   .  -

          . 
 :  ,   , ,  , , -

, .  
 
 Yulia Koltsova. Definite Gender and Ethnic Aspects of the English-Language Print Advertising. – Article. 
Summary. The article presents a study of the way in which English language advertisements are analyzed by 

Chinese, Pakistani and Thai researchers. The language of advertisements presented in American, Pakistani and Thai 
media (in their English language translation) is studied at the lexical, morphological, syntactic and discourse levels. 
Some ethnic and gender surveys are also touched upon.  

Key words: advertisement, communication, consumer, English language, ethnic groups, gender, printed me-
dia. 
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